brightonSEOQ.

How to drive national,
state, and city specific
©_ coverage from your US
3 digital PR campaigns

54
"
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ONLINE GROWTH

Revenue of the e-commerce industry in the U.S. 2017-2027 (in billion U.S. dollars)

Revenue of the e-commerce industry in the U.S. 2017-2027

Revenue in billion U.S. dollars

2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027

Note(s): United States; 2017 to 2027
Further information regarding this statistic can be found on page 8.

i Vg
Source(s): Statista Digital Market Insights; Statista; ID 272391 Stat|sta 74


http://www.statista.com/statistics/272391/us-retail-e-commerce-sales-forecast

LINK BUILDING

THE IMPORTANCE OF
SEARCH VISIBILITY

68% of online experiences begin
with a search engine.
( )

BrightonSEO | connective3


https://videos.brightedge.com/research-report/BrightEdge_ChannelReport2019_FINAL.pdf

LINK BUILDING

THE IMPORTANCE OF
SEARCH VISIBILITY

H3% of all website traffic comes from
organic search.

(BrightEdge)

O @eirinelo #brightonSEO


https://videos.brightedge.com/research-report/BrightEdge_ChannelReport2019_FINAL.pdf

SO HOW CAN WE

o @eirinelo #brightonSEO



DIGITAL

WHAT IS A CREATIVE

CAMPAIGN
IN 20237

How much of an impact do you think
Building links is like dcquiring backlinks have on search engine rankings?
social proof.

M Low Impact 4.1%

M moderate

37.3%
Impact

M High Impact  58.1%
Other 0.5%

When Google looks at your
welbsite, having strong,
authoritative links pointing back
to your content signals that you
are trustworthy and informative.

dconnell
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LINK BUILDING

LINKS ARE A BIG
RANKING FACTOR

Google’s page ranking algorithm regards
links as one of the top two criteria
considered.

BrightonSEO | connective3


https://searchengineland.com/now-know-googles-top-three-search-ranking-factors-245882

LINK BUILDING

WHAT DOES THIS MEAN
FOR YOUR SEARCH VISIBILITY?

The first ranking page on Google has an
average of 3.8x more backlinks than
positions 2-10.

BrightonSEO | connective3



LINK BUILDING

WHAT DOES THIS MEAN
FOR YOUR SEARCH VISIBILITY?

The more backlinks a page has, the more
organic traffic it gets from Google.
(Ahrefs)

O @eirinelo #brightonSEO


https://ahrefs.com/blog/search-traffic-study/

WHAT ARE THE

o @eirinelo #brightonSEO



LINK BUILDING IS SEEN AS
DIFFICULT

LINK BUILDING AND KEYWORD RESEARCH ARE CONSIDERED
HIGHLY DIFFICULT SEO TACTICS

Mobile and Local Search are Seen as Less Challenging Tactics

Link building

Keyword research/mgmt

What are the MOST DIFFICULT SEO Quality content creation
TACTICS to execute?

Social media integration
Frequent blogging
Frequent website updating

Mobile search optimization

Local search optimization

. Search Engine Optimization Survey N=442
10 g e ) Ascend? in partnership with Conductor
‘CO nductﬂr Published November 2014



IF YOU CAN MAKE ) =1=

YOU COULD MAKE IT
EVERYWHERE

O @eirinelo #brightonSEO
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The 15 Most Popular News Websites

(by Unique Monthly Visitors)

Che
@\ ew lork
Times

Yahoo! News Google News HuffPost CNN The New York Times Fox News NBC News
175,000,000 150,000,000 110,000,000 95,000,000 70,000,000 65,000,000 63,000,000

[ Estimated Unique Mo

13 >
ashington Los
QMV\“ ‘ - %nm?

MailOnline The Washington Post  The Guardian The Wall Street Journal ABC News BBC News USA Today Los Angeles Times
53,000,000 47,000,000 42,000,000 40,000,000 36,000,000 35,000,000 34,000,000 32,500,000

e

BrightonSEO | connective3
L ©) 9
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The Most Searched News Site In Each State

based on each state's highest popularity score for the 15 news websites

Google News

Angeles

vohoo!

- @ BrightonSEO | connectives
O

SEMRUSH



LINK OPPORTUNITIES

TV & NATIONAL HYPERLOCAL
NEWS

The %ostnn Blobe

ﬁ:%x Star 7 Aduertiser E%I]ﬁt |
NEWS\ ch MILWAUKEE » WISCONSIN
JOURNAL SENTINEL

. THE «#& SUN
THE ARIZONA REPUBLIC

NNNNNNNNNNNNNN
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Americans more likely to get news on digital devices

from news websites, apps and search engines than

from social media

% of U.S. adults who get news

News wabsiles or apps
Search
Social media

Podcasts

Source; Survey of U5, adults conducted Aug

PEW RESEARCH CENTER

from ...

Often = Sometimes

35%

41
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NATIONAL STATE HYPERLOCAL
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TYPES OF CAMVIPAIGN TOPICS
THAT PERFORM WELL IN THE US

Most Linked PR Campaign Topics Across The Top 100 Publishers

Source: BuzzSumo

Chart shows the most popular campaign types / phrases in the most linked headlines, of the top 100 most
engaging publications.

Campaign Type Articles Links Avg links
1 By state [ 1,542 15,608 17
2 Visualized | B2 1,849 16
3 Most & least |16 81 16
4 Average pay |37 447 15
5 Data shows 36,167 15
6 Cities with the biggest |15 164 13
7 Most stressed |64 570 13
8 Top states l 406 2,595 12
9 Worst state | 74 540 10
10 By county s 3,433 10
1 Data reveals . 614 3,643 10
12 Increasing the most |87 456 9
13 2023 least s 826 9
14 To launch a -701 3,824 9
15 Over time 7«2 4 9
16 Countries with the most m 7123 9
17 Calculator [ 1,254] 5,781 9
18 Survey shows [ 1,802 9,219 9
19 By country 12,565 9
20 Statistics |3 1 9

@ Powered by BuzzSumo

BuzzSumo Research
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TYPES OF CAMPAIGN FORMATS THAT
CUT THROUGH THE NOISE IN 2023

The Best Performing Campaign Formats
Based on the average number of backlinks for each campaign format.
Microsite
Map
Interactive

Data Viz

(o 2]

Illustration

Blog

w
w

Photography

N
O

Listicle

Table

RN

Infographic
Video
3D Render

—_
N
w

OI
N
(=)}
Wi w
{o2]

Source: The Grapevine « Embed ¢ Created with Datawrapper
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WHAT WORKS WITH
NATIONAL PUBLICATIONS

These are typically widely recognized publications with broad audiences and significant domain authority.
Crafting compelling and newsworthy stories relevant to brands can work to get the attention of these media

giants.
d2CNBC

These are America’s 10 best states to live and

work in for 2023, and there are some notable
omissions

The 10 best states to live in as a working

father, according to a new study REAL SIMPLE

These Are the Best (and Worst) States
for Millennials to Buy a Home

BrightonSEO | connective3



WHAT WORKS WITH STATE &
CITY PUBLICATIONS

Tailored PR campaigns work better within individual states and their respective media outlets. While nationals
provide broad exposure, state-by-state campaigns allow you to home in on local audiences, addressing their
specific interests and concerns.

ATHENS BANNER-HERALD

Georgia among the best states for tipping. See where it
ranks

PORTLAND
Portland ranked among bes

cities for surviving a zombie
apocalypse: Study Fort Worth StarTelegram

AUSTIN Want a good night’s sleep? These 2 Texas

Texas cities rank in the top 5 most overworked . . .
cities in US, study says cities are the best, according to a recent
Study BrightonSEO | connective3




THE 'S’ WORD

Syndication is unavoidable in the US

The top 100 publishers and how they connect

Group @ Reach PLC  Unaffiliated @ Comcast @ Axel Springer SE @ Dotdash meredith @ State funded ~ News Corp @ Non-profit organizations ' DMGT @ Penske Media Corporation ~ Walt Disney  Paramount Global
@ Fox Corporation / Murdoch Family @ Evgeny Lebedev @ LBG Media PLC  Gannett @ Valnet Inc @ Advance Publications @ Jonah Peretti @ Condé Nast

eonline.co
P @ pagesix.com I)woodmum@
e | 1
— W mdcpcndcntégstgcay“mes com today cor vanityfaircom
~ - latimes.com \ 3
P . \
o Standard.co.uk ladbible.com s\ dguardian.com \ . buzzfeed.com 3
m;';l $i.com s, — thedailybeast.com Samplex.com pllingstoné.q -
ortbible.com e % ; .
® P R |GW<WY"€W5 EMIY-E3ityniail.co.uk people.con b,l|b°3,hollpvoodreponer.com
al.com )
irminghammail.co.ukinorco.uk neteo,co,uk hwmczsdsospons.com h _.‘ﬂ'ﬂ- ge manbe.cor k) \ ‘
/ °"“““1€&"\‘mzoday cé’rtr)\a A & . I
chromdehve.co.uk__" ailvstar.co.uk P lhm!lam-c com : p m“,eenmm COM . dline £BHELy.COM indiewire.com
omissh pya thesun.co.uk salon.coflea com Fvo

w-)shmglonposl'(om com

nbcsports.com Nj.com mlive.com v X
manchestetgve:\xn rlm‘:\:/‘f'cc:#: bbc.co.uk . { 8 com nbcn om .
A @ oo clickondetroit.com <© : \ collider.com
=] rawstory.coM.o. com sinesginsider.com

iloacardo: . express.co.uk I S h'— —_— syl comicbook.conﬁn i .
Alyrecor uk telegraph.co.u ssparts.com nypost.com 8 gn.
walesonline.co.uk bbc.com . P fox2detroit.com futurism.c cbr.com
masslive.com chsnews.comii-com ¢nn.com forbes.com .

cnbc.com

arstcchmcaf
o m
abeTchicago.com Urverge.coflymodo.com

.realbafuom nmsw"kcom.suos.conqheh.ll_cgm(ers.i;m ’ :
fox10phoenix.com theblaze.com ! COMBETE.COfdrtune.com

abicnews.go.com

foxnews.com daitywishingtonexaminer.cofs > Dusinessinsider.com

dailywire.com theepochtimes.com
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SO, WHAT DOES SUCCESS

LOOK LIKE IN THE US?

0 @eirinelo #brightonSEO



DELIVERING
LINKS AND

COVERAGE IN
THE USA
THROUGH
CREATIVE
CONTENT

THE
STRATEGY

The brief was simple - deliver high-
quality links through a nationally
run PR campaign around travel.

Through Google Search data, we
analyzed each state’s most
searched-for destinations around
the world — to reveal the countries
each state was dreaming of visiting
in-2023.

"w¢ THE TRAVEL HABITS .,

. OF AMERICANS 2o
‘o
These are the most searched travel destinations across the

_THE MOST POPULAR
»“%" FLIGHTS IN THE US

BrightonSEO | connective3



THE RESULTS

o AIRPORT
~ RESERVATIONS.COM

ow;-
‘\\

THE TRAVEL HABITS |
”«OF AMERICANS

BUILT IN NATIONAL AND
STATE PUBLICATIONS IN:

New York

New Jersey
North Carolina
Minnesota

(DOMAIN AUTHORITY)

NEW YORKERS LOVETRAVELING TOTHESE3
DESTINATIONS

Pennsylvania’s top 3 ‘travel hotspots’ are these:




SIGHTINGS OF
THE
SUPERNATURAL

THE THE RESULTS
STRATEGY
S00+

LINKS
We revealed which state and city

you dare most likely to experience
the supernatural in. 51
AVERAGE DA

We analyzed all reported UFO and

ghost sightings across America to

revedl which states and cities are 2'31M

hotbeds for supernatural activity. X'EWS
VER THE CAMPAIGN

of
the Supernatural


https://www.greatlakesstakes.com/news/sightings-of-the-supernatural

NATIONAL

NEW YORK POST
09

These are the 10 states where you're
most likely toseea UFO

March 11, 2022 | 2:05pm | Updated

s THE‘ '

CLOSE ENCOUNTERS Top 10 states where
vou’re most likely to see a UFO revealed -
AND which are the spookiest

TODAY
UFOs: Where your state ranks for
unexplained sightings

O @eirinelo

STATE-SPECIFIC HYPERLOCAL

Here are the odds of a 'supernatural
experience' in Texas

Here are the odds of a 'supernatural
experience' in Illinois

S~ NEWS
SAN DIEGO

San Diego ranks second for California's most
supernatural sightings

Pennsylvania among top 10 states with
the most supernatural activity: study

MY IWIN HIERS.COM|
Oy

NEWS
New reports shows PA is in the top 10 places to

encounter the supernatural Albany named 5th most
supernatural city in New
York

#brightonSEO


https://www.10news.com/lifestyle/exploring-san-diego/san-diego-ranks-second-for-californias-most-supernatural-sightings
https://nypost.com/2022/03/11/these-are-the-10-states-where-youre-most-likely-to-see-a-ufo/

YOU CAN
_RE-CREATE THIS _

o @eirinelo #brightonSEO



THE PR PROCESS

FIND YOUR

AUDIENCE CRSEQJ :;,(EI chaTA

WHAT HAVE WE DONE

BEFORE, WHAT ARE WE WHERE TO FIND DATA SOURCES
TRYING TO ACHIEVE, THAT OFFER

WHO IS OUR AUDIENCE? Ngl'%’;ﬁ#/s SILATTHEé %';Y
- - Q. . -
SEO BRAINSTORMING OUTREACH
BRIEFING

WHAT IS THE SEO
OBJECTIVE?

1
WHAT CAMPAIGNS GETTING RESULTS!

CAN WE RUN BASED
ON THE AREAS WE'LL
TARGET?

BrightonSEO | connective3



FINDING
YOUR
AUDIENCE

o @eirinelo #brightonSEO



RUN SOCIAL LISTENING TO FIND TRENDING TOPICS

RELEVANT TO YOUR AUDIENCE
i linkfluence

A Meltwater Company Topics
Sentiment
9 Positive e Negative e Mixed
Hashtags
#00Tjamesbond ~ #00TEBEE &7 . S
. . s
#astonmartin  #bewithme  #bond  #bond25 ¥
#bondjamesbond  #Fcasinoroyale  #cinema oot
, . . 4.66%
#contestalert  #cop26  #danielcrai w0 0.281%
P g e |
#dimashqudaibergen  #eternals  #film on Fleming
#ﬂ}raway #gnldﬂ nger #ianﬂeming .dn’s Elba Demographics
@ Female g Male
#Jamesbond #jamesbond007
5.49% 7.26% 1955 6.99%
#movie  #movies #notimetodie .
#piercebroznan #rogermoore |
p #playbold g & ! T E % %,
& & £ 2 (=} %
#seanconnery  #skyfall  #spectre 5 s 5 3 2 C % %
S e 2 7
559 3
£

BrightonSEO | connectives



BHAIgSTOR

o @eirinelo

zII'NG

?

#brightonSEO



THAT'S YOUR BRAIN WHEN YOU
TRY TO COME UP WITH A
CREATIVE IDEA ON THE SPOT

BrightonSEO | connective3



CAN YOU GENERATE
MULTIPLE ANGLES?

o @eirinelo #brightonSEO



CAN YOU GO
LOCAL?

o @eirinelo #brightonSEO



UTILIZE LOCAL AWARENESS DAYS
AND EVENTS

@ Office for English (EN) | Cymraeg (CY)
National Statistics Release calendar Methodology Media About Blog

Business, industry Economy Employment and People, population Taking partin a

and trade labour market and community survey?

Today Tomorrow Next 7 Days Food & Drink Animals Hobbies & Activities Life & Living Nature & Environment Pets

Home > Release calendar

Today is...

Release calendar

][N NEEENES  Upcoming releases

484 releases N RsS feed & Email alerts HH# Add to your calendar (ICS)

October 2020

Sun Oct 4th, 2020
Vodka Day

Vodka Day is a great time to raise your glasses to one of the world's

favourite alcoholic drinks. While vodka is often associated with Russia,

and some of the finest and most expensive vodkas in the world come

from there...

Refine results Deaths registered weekly in England and Wales, provisional: week
ending 12 October 2018

23 October 2018 (confirmed)

Fermented potato juice! »

Contains
Keywords Young people’s earnings progression and geographic mobility,
i i ; : : Never miss a day! Find your birthday! find twhat's going o in
Engl_and and Wales: financial year end[ng 2012 to financial year Get forecasts, news and updates to your inbox. Find out what else is happening on your special day. 0ct°ber 2020
Published after ending 2016 )

[ 2
T -

23 October 2018 (confirmed
Day Month  Year ( )

s
The 21st century mortality files - deaths dataset, England and . _
Wales Today is also... See what else is going_on today »
Published before
23 October 2018 (confirmed)
Day Month  Year
8

Deaths registered in England and Wales (series DR): 2017

BrightonSEO | connective3



IS THIS AN
‘EVERGREEN’
CONCEPT?

D @eirinelo #brightonSEO
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WHERE TO FIND LOCALISED DATA FOR
U.S. CAMPAIGNS

statista Vs
* Yelp

4 « Google Dataset Search
@ redd” United States® . Redjit

Census Go g|e - State data portals

o Bureau
« Google Search Trends
Dataset |
o Statista

yelpk B [mon ANV S€ArChee . propery portats

« US Census Bureau

Texas Open Data Portal

Michigan Has One of the Top Haunted Houses in
the U.S. - List

 Social listening tools

BrightonSEO | connective3



GETTING
RESULTS

O @eirinelo #brightonSEO



FIND YOUR PEOPLE

vUel |

velio &J(é}éhﬂl ®

é RACK
CISION =




SO, WHAT DO YOU
"ACTUALLY* NEED
TO SUCCEED?

Q @eirinelo #brightonSEO



What your audience
is interested in

What journalists
are writing about

Ideal
campaign

What's relevant to
your business

BrightonSEO | connective3



RELEVANT,
LOCALIZED, QUALITY
CONTENT THAT

CONVERTS, AND A
TECHNICALLY SOUND
WEBSITE

Q @eirinelo #brightonSEO



THANKS FOR LISTENING

TEL e

Q @eirinelo #brightonSEO
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