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STRATEGIES
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« 9 Years experience in content
marketing

« Heads up the connective3
Manchester office

« Worked with brands including
/ Wren Kitchens, Ann Summers

BUSINEss;D":‘ECTOR and Nike
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ONLINE GROWTH

United Kingdom (UK): retail e-commerce revenue forecast from 2017/ to 2025
(in billion U.S. dollars)

Total retail e-commerce revenue in the United Kingdom 2017-2025
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LINK BUILDING

THE IMPORTANCE OF
SEARCH VISIBILITY

68% of online experiences begin
with a search engine.
( )


https://videos.brightedge.com/research-report/BrightEdge_ChannelReport2019_FINAL.pdf

LINK BUILDING

THE IMPORANCE OF
SEARCH VISABIILITY

H3% of all website traffic comes from
organic search.

(BrightEdge)

connectives


https://videos.brightedge.com/research-report/BrightEdge_ChannelReport2019_FINAL.pdf

SO HOW CAN WE




DIGITAL

WHAT IS A CREATIVE

CAMPAIGN

IN 20237

When Google looks at your ’ ik meding b on your rand authory?

welbsite, having strong,

authoritative links pointing back
to your content signals that you
are trustworthy and informative.

fISERP 2021 STATE OF LINK BUILDING SURVEY




WHAT DOES THIS MEAN
FOR YOUR SEARCH VISIBILITY?

The first ranking page on Google
has an average of 3.8x more
backlinks than positions 2-10.



LLLLL UILDING

WHAT DOES THIS MEAN
FOR YOUR SEARCH VISABIILITY?

The more backlinks a page has, the more
organic traffic it gets from Google.
(Ahrefs)

connectives


https://ahrefs.com/blog/search-traffic-study/

LINK BUILDING

WHAT DOES THIS MEAN
FOR YOUR SEARCH VISIBILITY?

Most top-ranking pages get followed backlinks
from new websites at a pace of +5%-14.5% per
month.

( )


https://ahrefs.com/blog/backlink-growth-study/

WHAT ARE THE




LINK BUILDING IS SEEN AS
DIFFICULT

LINK BUILDING AND KEYWORD RESEARCH ARE CONSIDERED
HIGHLY DIFFICULT SEO TACTICS

Mobile and Local Search are Seen as Less Challenging Tactics

Link building

Keyword research/mgmt

What are the MOST DIFFICULT SEO Quality content creation
TACTICS to execute?

Social media integration

Frequent blogging

Frequent website updating

Mobile search optimization

Local search optimization

Search Engine Optimization Survey N=442
10 | &

|sss Ascend? in partnership with Conductor
‘'CO nductu r Published November 2014



WE DON'T KNOW HOW TO
MEASURE SUCCESS

Most significant business challenges according marketing agency professionals in
the United Kingdom (UK) in 2021

0% 5% 10% 15% 20% 25% 30% 35% 40%

Ability to attract/retain quality staff 37.8%

Embracing and managing internal digital capability

Ability to measure campaign effectiveness

Pressure on clients' budgets

Clients' appreciation of creativity

Business model transformation

Role of procurement and purchasing departments
Data governance

Clients moving agency activity in-house/insourcing
New product/service developments

Digital fatigue impacting virtual events

Uncertainty around physical events

Brexit-related concerns

statista %a






DIGITAL PR/SEO

RECORD
LEVELS OF
ORGANIC
VISIBILITY

THE STRATEDGY

1.Product gifting to sexual
wellness, health and lifestyle
journalists

2. Creative, survey-led
content about

sexual communication
habits of the UK public
for national and regional
journalists

3. Tame, more relationship
style expert opinion

for women’s lifestyle and
entertainment press

THE RESULTS

12"7%

INCREASE

IN ORGANIC visibility

63

LINKS

BUILT OVER 3 MONTHS

TOP 3

RANKING

FOR CORE TERM ‘SEX TOYS’

189°%0

INCREASE IN REVENUE



STRATEGIC CREAVITIY

REACTIVE PLANNED PROACTIVE




PRODUCT SURVEY-LED RELATIONSHIP
GIFTING CONTENT CONTENT

We targeted key journalists and opened a We completed a in-depth, sensitive survey We created commentary offering advice on
discussion about sending products for review. about the UK's sexual fantasies, and whether g
This resulted in 18 links including Women's partners are comfortable talking about them , as well as

Health, Men’s Health, Her Campus and more. with their partner.

We built 20 links including Metro, Huff Post,
Indy100, Joe.co.uk, The Sun and The Daily Star.

HER CAMPUS

This helped us build 19 links in women'’s lifestyle
publications such as Hype Beaq, Flair, Thoughts

5. WAND VIBRATOR

sinful

20

Long-
Distance
Saviours

WE WANNA SLIDE INTO

sinful

HOW THE UK KEEPS LONG-
DISTANCE RELATIONSHIPS ALIVE

The UK’s most popular
sexual fantasies are:

Sex outside

O R21%

Mutual Oral Sex
0f
20% o
Having a threesome N

18%

LINKS LINKS
Using sex toys l 7%

sinful

sinful



https://blog.sinful.co.uk/inspiration/the-uks-top-sexual-fantasies-revealed
https://blog.sinful.co.uk/inspiration/how-the-uk-keeps-long-distance-relationships-alive
https://blog.sinful.co.uk/inspiration/how-to-become-good-at-sexting
https://blog.sinful.co.uk/inspiration/how-to-become-good-at-sexting
https://metro.co.uk/2022/04/06/how-to-have-a-thriving-sex-life-when-living-with-other-people-16414389/
https://metro.co.uk/2022/04/06/how-to-have-a-thriving-sex-life-when-living-with-other-people-16414389/
https://metro.co.uk/2022/04/06/how-to-have-a-thriving-sex-life-when-living-with-other-people-16414389/

THE RESULTS

Over three months we built 63 links in a wide range of
publications and saw a wide range of SEO benefits.

The UK site visibility has increased by 127.7%.
This is in fact the highest level of visibility that the site has
seen to date, with an increase of over 5000% versus this

point last year.

Sinful's domain rating also saw an increase from 31 to 41
thanks in part to c3's link

127."7% 63

VISIBILITY INCREASE LINKS

Bi These are the top five ‘'sex saviours’ for
people in long-distance relationships

Domain Rating

02.05.2022 06.06.2022 11.07.2022 15.08.2022 19.09.2022

WHAT OUR TEAM SAID

“We loved\working on this project. The results speak for themselves
and'show that our strategic approach and extensive research made
a real difference. in not just the number of links, but also how diverse
the links built were.

This is\a perfect example of how a strategic and well-planned link
building strategy can hugely impact your SEO results, even in a quick
period of\time.”




10 QUESTIONS THAT WILL BUILD YOU
BIG LINKS ALONGSIDE CREATIVE

. Do you work with any charities?
2. Are you launching any new products?
3. Are you on d recruitment drive?
4. What other marketing plans do you have?
5. Are you doing any CSR work?
6. Do you have d spokesperson?
7. Are you seeing any consumer trends?
8. Do you have a list of old campaigns?
9. Do you have a content calendar?
10. Do you have a list of old media placements?



YOU CAN
__RECREATE THIS _




LET'S START
WITH THE
PR PROCESS




THE PR PROCESS

Research

What have we done
before, what are we
trying to achieve, who
are our audience?

Campaign
creation

Creating the idea

@ @ @ @ @
SEO Creative Outreach
briefing brainstorm and
What campaigns can reporting

What is the SEO
objective?

we run?

Getting results!



TOOLS THAT CAN HELP

SISTRIXQ

@R searchmetrics

<) SEMRUSH




FINDING
YOUR
AUDIENCE




FINDING YOUR AUDIENCE

GOOGLE ANALYTICS

Google

Analytics

- Open Google Analytics
e« Set the time frame
e« Click on ‘Audience’

- Breakdown by

demographic, overview
and location



‘s

HMinkfluence

A Meltwater Company

Hashtags

#00Tjamesbond  #007TFRBELSE  #7

#hewithme
#bondjamesbond

#astonmartin #bond

#bond25
#casinoroyale

#cinema
#oontestalert

#coplb

#danielcraig
#dimashqudaibergen

#eternals

#film
#ooldfinger

#yaway #ianfleming
#jamesbond  #amesbondoor

#movie  #movies

#notimetodie
#playbold

#zeanconnery

#piercebrosnan

Frogermaoore

#chyiall  #spectre

Topics

El
9]
=
=1
=
T
=

fan Fleming

Ndris Elba

Sentiment

9 Positive e Negative

17.8%

4.66%
0.281%

Demographics

@ Female g Male

5.49% 7.26%

4.95%

RUN SOCIAL LISTENING TO FIND TRENDING TOPICS
RELEVANT TO YOUR AUDIENCE

@ vixed

6.99%




FINDING YOUR AUDIENCE

UDIENSE

Insights > #MayweatherMcGregor L Download

#MayweatherMcGregor Open actions menu s
graph shows the most relevant segments of your community. Read more.
® - ° Father 6% Simple 7% Mom and wife 6%
-
ST W Scifi 5% Hard worker 5% TV shows 7%
2o .
*( Global activists for the LGTBI community )
.
2 e ® Py ° a Theresa Neil 30% “ Theresa Neil 30%
4Y,, ° 3
L]
S T mwcumis @ tomconsls URL: https://audiense.com
» *( @ Mayweather Fans ) ) Py ° hd hd
. @ Javier Sierra 2% @ Javier Sierra 12% L]
« o - .
.

Personality Hedonistic 25.65% Off rS 'I f r r rt
Interests Movies 84.92% E E E E p :
Interests Martial Arts 25.65%
Interests Sports 84.92%

View more details about this audience —

US Wrestling & Football fans 5 Global activists for the LGTBI community 5 *Mayweather Fans el
»

V Rename
TV shows 7% Father 6% TV shows 7% Father 6% TV shows 7% Father 6%

o o o %
38.5% Hard worker 5% 300% Hard worker 5% B Activate 365 Hard worker 5%

Export to PDF

“ Theresa Neil 30% “ Theresa Neil 30% = “ Theresa Neil 30%

\%]  Export to PPT
/‘9, Jorge Carabias 15% ,2, Jorge Carabias 15%

@ Javier Sierra 12% @ Javier Sierra 12%

ﬁ, Jorge Carabias 15%

@ Javier Sierra 2%

See audience members

Create an audience with these
= segment members


https://audiense.com/

©

Socilal Searchetr

Free Social Media Search Engine

MENTIONS USERS TRENDS

#iphonex OR "iPhone X"




FINDING YOUR AUDIENCE

BUZZSUMO

URL: https://buzzsumo.com/

B u zzs u m& Paid tool that offers backlink and content

research







What your
audienceis
interested in

What
journalists are
writing about

Ideal
campaign

What's
relevant to
vyour business




SILVERTHORN

WHAT GETS CAMPAIGN CUT THROUGH

50.00%
45.00%
40.00%
35.00%
30.00%
25.00%

20.00%

15.00%
10.00%
5.00% I I I I
0.00% I I | . I I I .

Expert Deal Review Survey Locals Instagram Bucketlist Research Itinerary Roadtrip

m Nationals m Travel Lifestyle



RESEARCH

TOOLS FOR INFORMATION

AlsoAsked.com

¥Days:Year

« 3

ANSWER
THE PUBLIC

connective3 SERVICES INTERNATIONAL ABOUT WORK CAREERS BLOG CONTACT US Q

THE ULTIMATE CONTENT
CALENDAR

The only national day calendar you'll ever need - trust us. Plan your next digital PR ideq, social media post or marketing campaign with our ultimate content
calendar. Made by marketeers, for marketeers.






BLOG POST — BRAINSTORM
TECHNIQUES

HOW TO HAVE BETTER

BRAINSTORMS

By David White 6danuary 2020 | 6 minread

Most of us have at at some point either attended, or run a bad brainstorm. Often, they go a little like this..

e Someone sends out a meeting invite for a brainstorm for X client with no other info

https://[connective3.com/blog/how-to-have-better-brainstorms/



CAN YOU
GENERATE
MULTIPLE ANGLES?



CAN YOU GO
LOCAL®?



DID WE MAKE IT
‘EVERGREEN"



Buzzsumé®

Content Analyzer

Q. Content Research

Facebook Analyzer

NEWSJACKING - REACTIVE

Q Influencers

Question Analyzer

Trending Now

Jul Monitoring

Backlinks

[A Projects

- Add Trending Feed

Quota: 2/50

v/| Show Team Feeds

0 News

¥ Countries

% Everything
D Sports

J Entertainment
O Tech

® Business
1 Video
Fashion

A Science

B Politics

Trending Now 1n Business

Show 24 Hours v Sort

Miscarrying at Work: The

Physical Toll of
Pregnancy
Discrimination
W
122K 3K 8 9.4K

TrendingNow v  Language English

Sanpellegrino, 3 nomine
per business Italia e Sud
Europa - Business

A

«| Live Mode (refreshed 4 seconds ago)

usatoday.com | 6 hrs ago

Elon Musk: LA tunnel
used for Boring Company
tests to open to public

"BBecs.0k |13 hrs age

Philip Morris accused of
hypocrisy over anti-
smoking ad

2
Sey

et N A oo

There is data to show
extreme poverty,
malnourishment in India.
Why is no one talking
about it?

nbcnews.com | 2 hrs ago

Trade war will lead to
substantial slowdown in
the U.S. economy by 2019
say economists




NEWSJACKING - REACTIVE

T Office for English (EN) | Cymraeg (CY)

National Statistics Release calendar Methodology Media About Blog

Business, industry Economy Employment and People, population Taking partin a
and trade labour market and community survey?

pé Duys ?LYear Search Q Log in Join [& Browse Calendar
Search for a keyword(s) or time series ID Q
Wr ) Today Tomorrow Next 7 Days XF Food & Drink Animals Hobbies & Activities Life & Living Nature & Environment Pets

Home > Release calendar Toda is
y oee

Release calendar i October 2020
Vodka Day
) . A Vodka Day is a great time to raise your glasses to one of the world's
Published releases Upcom|ng releases favourite alcoholic drinks. While vodka is often associated with Russia,
. = and some of the finest and most expensive vodkas in the world come
" 2 2 from there...

484 releases N RSS feed 2 Email alerts HH# Add to your calendar (ICS) \

Refine results Deaths registered weekly in England and Wales, provisional: week Y

ending 12 October 2018

23 October 2018 (confirmed)

Contains
, . . . - Never miss a day! Find your birthday! Find out what's going on in..
Kew,vords Young peop]e S earnlngs progreSS|On and geographlc mOb”lty, , Get forecasts, news and updates to your inbox. Find out what else is happening on your special day. october 2020
England and Wales: financial year ending 2012 to financial year ] ElE @
! 7 lonth v Go»
Published after ending 2016 . .

23 October 2018 (confirmed
Day Month  Year ctober (confirmed)

i e i See what else is goi today »
The 21st century mortality files - deaths dataset, England and Today is also... B

Wales

23 October 2018 (confirmed)

Published before
Day Month  Year
Etd Deaths registered in England and Wales (series DR): 2017

AR AtL o AAAA oo



KEEP IT RELEVANT

I}
Siin

FLIPPING HECK I’'m a chef and these are
four cooking myths you need to ignore -
including whether you should add oil to
your pasta

Post i
Experts reveal cooking with partner is key
for long-lasting relationship

Pound And U.K. Stocks Rise After
Reports Of Prime Minister Boris
Johnson’s Resignation

The cheapest and most expensive motorway servi
" ‘\ stations in the UK for a sandwich and a coffee

' "A e" @

A

Visiting Chernobyl revealed as Belfast's most popularbucket fist

destination in 2022

House Beaufiful

| e o
m

I

]

- ‘i
'
!——s—-
Decorate > Kitchen

27 kitchen island ideas for every space



hrefs pastboars

BUILD DETAILED VMIEDIA LISTS

Dashboard

30 days v

Google

BuzzSumo)

Content Analyzer

Find and analyze the most engaging articles and blogs

Enter a topic, brand, URL or domain @

Q

Past Year v All Countries Language Filter Journalists v

Roxhill

e Gorkana Group

vuelio



EBOOKERS - ALTER..

184 people

(]

Name

Natalie

Elsa-Maria Honecker

Catharine Higginson

DJ Yabis

Penny Walker

Lisa

Hannah

Jan Willem Veenhof

Theodore

WEBSITES

PEOPLE

Y Filter A4 Add People A Outreach

Website

le gourmand

survivefrance.com

dream euro trip

The Sun

The National Student

nederlands dagblad

travel daily news

Email

natalie.gil@refinery29.uk

elsa.honecker@ccircle....

cat@kingswharf.net

djyabis@dreameurotrip...

penny.walker@telegra...

lisa.minot@the-sun.co.uk

travel.assistant@thenat...

jveenhof@nd.nl

press@traveldailynews....

LINK MONITORING

DASHBOARD REPORTS

Most Recent Activity

Subject: Research: Lon..

Relationship stage cha...

Relationship stage cha...

Relationship stage cha...

Subject: Research: Lon..

Relationship stage cha...

Relationship stage cha...

Relationship stage cha...

Relationship stage cha...

Email Opens

(&3]

o

BUZZSTREAM.

. David W,

Last Opened

10/7/2018

10/8/2018

10/3/2018

10/3/2018

10/3/2018

10/3/2018

10/5/2018

10/3/2018

10/3/2018

é BuzzStream



Run A/B testing on
emails

A/B TESTING

EBOOKERS - ALTER.. > WEBSITES PEOPLE LINK MONITORING DASHBOARD REPORTS

Y Filter %4 AddPeople <4 Outreach 8 More

184 people
O Name Website Email Influence Rating Most Recent Activity Email Opens v

Natalie natalie.gil@refinery29.uk Subject: Research: Lon... 11

10/8/2018

Elsa-Maria Honecker

Catharine Higginson

DJ Yabis

Penny Walker

Lisa

Hannah

Jan Willem Veenhof

Theodore

le gourmand elsa.honecker@ccircle....

survivefrance.com

dream euro trip

The Sun

The National Student

nederlands dagblad

travel daily news

cat@kingswharf.net

djyabis@dreameurotrip...

penny.walker@telegra...

lisa.minot@the-sun.co.uk

travel.assistant@thenat...

jveenhof@nd.nl

press@traveldailynews....

Relationship stage cha... 10

Relationship stage cha...

Relationship stage cha...

Subject: Research: Lon..

Relationship stage cha...

Relationship stage cha...

Relationship stage cha...

Relationship stage cha...

10/3/2018

10/3/2018

10/3/2018

10/3/2018

10/5/2018

10/3/2018

10/3/2018

é BuzzStream



THE FUTURE OF DIGITAL
PR




REPORTING AND MONITORING

FACTORS TO TRACK

Number of links

Followed/ no followed links (for future learnings)
Traffic

SEO visibility

Conversions/ assisted conversions

Sentiment

Share of voice

Social impact



DIGITAL PR

HOW MANY TIMES HAVE YOU BEEN
PUBLISHED?

- Google search commands

- BuzzSumo (use the ‘monitoring’ tab)
- Google Alerts

- AHREFs

- Linkfluence



DIGITAL PR

NUMBER AND TYPE OF LINK

- Do Follow or No Follow link?

- Is the link authoritive?

- Domain authority of the site the link is from
- Relevancy

- Is it from a new referring IP address?

- Syndicated?

- Is it an affiliate link?

- Is the website the link is on a scraper?




DIGITAL PR

SEARCH VISIBILITY

&, safari digital

Want to hide a secret? Do it on
- page 2 of Google.

92% of traffic goes to the results on the first
page of Google.

SN :
R searchmetrics




DIGITAL PR

TRAFFIC INCREASES

Once a digital PR campaign goes
live, monitor your site. The
fluctuation in live ranking positions 10000
is a positive sign that your digital PR
efforts are paying off.

12000

8000

6000

Once you drive traffic to your site, 1000
you need to ensure the content is
good and there are no technical
errors — this is one of the best ways 0
to attract traffic that converts.

2000

1T 2 3 4 5 6 7 8 9 10 1 12 13 14 15 16 17 18 19 20 21 22 23 24

— Sessions



REPORTING AND MONITORING

SET UPDATASTUDIO TO HELP THE
BUSINESS SEE THE IMPACT

Followed No Follow Coverage

S 665 422 124 42 77

Campaign performance Campaigns over time
Date and Campaigns « Links
Overall 1. Jul 2019 22
200 2. Aug 2019 17
= 3. Sep 2019 65
150 4. Oct 2019 118
5. Nov 2019 2
100 6. Dec 2019 24
7. Jan 2020 18
50 |
8. Feb 2020 13
0 9. Mar 2020 20
Jul 2019 Oct2019 Jan2020 Apr2020 Jul2020 Oct2020 10. Apr 2020 24
Grand total 665

1-16/16






DIGITAL PR

THE BOTTOM LINE

Link building, o 88% of customers
; : More than 50% of 1o ©
combined with SEO, SEO and digital PR will call or visit a

all “Near Me”
can reduce the ROI can reach up store within 24 hours
of making a search

cost of custormer sedrches rgsult N to 12X marketing
o i . an offline ellale : :
acquisition by 87%. e : on d mobile device.




DIGITAL PR

KEY TAKEAWAYS FOR
STAKEHOLDERS

You need to start
measuring the impact
your campaigns dre
having on the bottom
line via visibility, traffic
and conversions.

Business owners can
capitalise on this growth
by creating campaigns
that increase visibility;
driving traffic and

Digital PR is only
going to get more
important thanks to
online growth.

referrals.
Try strategic creativity: This works best when
Proactive, Reactive and supported by good
Planned. content and technical

SEO.
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