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• 9 Years experience in content 
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• Worked with brands including 

Wren Kitchens, Ann Summers 
and Nike 

C O N N E C T I V E 3

B U S I N E S S  D I R E C T O R



DIGITAL MARKETING

IN 2023



ONLINE GROWTH



L I N K  B U I L D I N G

THE IMPORTANCE OF 

SEARCH VISIBILITY

68% of online experiences begin 
with a search engine. 

(BrightEdge)

https://videos.brightedge.com/research-report/BrightEdge_ChannelReport2019_FINAL.pdf


L I N K  B U I L D I N G

THE IMPORANCE OF

SEARCH VISABIILITY

53% of all website traffic comes from 
organic search.

(BrightEdge)

https://videos.brightedge.com/research-report/BrightEdge_ChannelReport2019_FINAL.pdf


SO HOW CAN WE 

CAPATALISE ON THIS?



D I G I T A L

WHAT IS A CREATIVE 
CAMPAIGN
IN 2023?

When Google looks at your 
website, having strong, 
authoritative links pointing back 
to your content signals that you 
are trustworthy and informative.



L I N K  B U I L D I N G

WHAT DOES THIS MEAN

FOR YOUR SEARCH VISIBILITY?

The first ranking page on Google 
has an average of 3.8x more 
backlinks than positions 2-10.



L I N K  B U I L D I N G

WHAT DOES THIS MEAN

FOR YOUR SEARCH VISABIILITY?

The more backlinks a page has, the more 
organic traffic it gets from Google. 

(Ahrefs)

https://ahrefs.com/blog/search-traffic-study/


L I N K  B U I L D I N G  

WHAT DOES THIS MEAN

FOR YOUR SEARCH VISIBILITY?

Most top-ranking pages get followed backlinks 
from new websites at a pace of +5%-14.5% per 

month.
(Ahrefs)

https://ahrefs.com/blog/backlink-growth-study/


WHAT ARE THE 

POTENTIAL 
CHALLENGES?



LINK BUILDING IS SEEN AS 
DIFFICULT



WE DON’T KNOW HOW TO 
MEASURE SUCCESS 
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Ability to attract/retain quality staff

Embracing and managing internal digital capability

Ability to measure campaign effectiveness

Pressure on clients' budgets

Clients' appreciation of creativity

Business model transformation

Role of procurement and purchasing departments

Data governance

Clients moving agency activity in-house/insourcing

New product/service developments

Digital fatigue impacting virtual events

Uncertainty around physical events

Brexit-related concerns

Most significant business challenges according marketing agency professionals in 
the United Kingdom (UK) in 2021



SO HOW DO WE CREATE 
CREATIVE CAMPAIGNS
AND THEN MEASURE THEM 
EFFECTIVLY?



THE STRATEDGY 
D I G I T A L  P R / S E O

1.Product gifting to sexual 
wellness, health and lifestyle 
journalists

2. Creative, survey-led 
content about 
sexual communication 
habits of the UK public 
for national and regional 
journalists

3. Tame, more relationship 
style expert opinion
for women’s lifestyle and 
entertainment press

RECORD 
LEVELS OF 
ORGANIC 
VISIBILITY 
THROUGH 
STRATEGIC 
DIGITAL PR

T H E  R E S U L T S

127%
I N  O R G A N I C  v i s i b i l i t y
INCREASE

63
B U I L T  O V E R  3 M O N T H S
LINKS

TOP 3
F O R  C O R E  T E R M  ‘ S E X  T O Y S ’
RANKING

189%
INCREASE IN REVENUE



REACTIVE PLANNED PROACTIVE

STRATEGIC CREAVITIY



18
LINKS

63

We completed a in-depth, sensitive survey 
about the UK’s sexual fantasies, and whether 
partners are comfortable talking about them 
with their partner. 
We built 20 links including Metro, Huff Post, 
Indy100, Joe.co.uk, The Sun and The Daily Star.

We created commentary offering advice on 
how to manage a long-term relationship, how 
to text your loved one,  as well as how to 
maintain your sex life when living in shared 
accommodation. 

This helped us build 19 links in women’s lifestyle 
publications such as Hype Bea, Flair, Thoughts 
on Life and Love, and more. 

P R O D U C T  
G I F T I N G

S U R V E Y - L E D  
C O N T E N T

R E L A T I O N S H I P  
C O N T E N T

We targeted key journalists and opened a 
discussion about sending products for review. 
This resulted in 18 links including Women’s 
Health, Men’s Health, Her Campus and more.

18
LINKS

20
LINKS

19
LINKS

https://blog.sinful.co.uk/inspiration/the-uks-top-sexual-fantasies-revealed
https://blog.sinful.co.uk/inspiration/how-the-uk-keeps-long-distance-relationships-alive
https://blog.sinful.co.uk/inspiration/how-to-become-good-at-sexting
https://blog.sinful.co.uk/inspiration/how-to-become-good-at-sexting
https://metro.co.uk/2022/04/06/how-to-have-a-thriving-sex-life-when-living-with-other-people-16414389/
https://metro.co.uk/2022/04/06/how-to-have-a-thriving-sex-life-when-living-with-other-people-16414389/
https://metro.co.uk/2022/04/06/how-to-have-a-thriving-sex-life-when-living-with-other-people-16414389/


Over three months we built 63 links in a wide range of 
publications and saw a wide range of SEO benefits. 

The UK site visibility has increased by 127.7%.

This is in fact the highest level of visibility that the site has 
seen to date, with an increase of over 5000% versus this 
point last year. 

Sinful’s domain rating also saw an increase from 31 to 41 
thanks in part to c3’s link building activity. 

THE RESULTS

127.7%
VISIBILITY INCREASE

63
LINKS

“We loved working on this project. The results speak for themselves 
and show that our strategic approach and extensive research made 
a real difference in not just the number of links, but also how diverse 
the links built were. 

This is a perfect example of how a strategic and well-planned link 
building strategy can hugely impact your SEO results, even in a quick 
period of time.”

W H A T  O U R  T E A M  S A I D



10 QUESTIONS THAT WILL BUILD YOU 
BIG LINKS ALONGSIDE CREATIVE 

1. Do you work with any charities?
2. Are you launching any new products?  

3. Are you on a recruitment drive?  
4. What other marketing plans do you have? 

5. Are you doing any CSR work?
6. Do you have a spokesperson?

7. Are you seeing any consumer trends? 
8. Do you have a list of old campaigns?

9. Do you have a content calendar?
10. Do you have a list of old media placements?



YOU CAN
RECREATE THIS



LET’S START 
WITH THE 
PR PROCESS



THE PR PROCESS

Research

What have we done 
before, what are we 

trying to achieve, who 
are our audience?

SEO
briefing

What is the SEO
objective?

What campaigns can 
we run?

Creative 
brainstorm

Outreach 
and 

reporting

Getting results!

Campaign 
creation

Creating the idea
1 3 5

2 4



TOOLS THAT CAN HELP
S E O



FINDING 
YOUR 
AUDIENCE 



• O p e n  G o o g l e  A n a l y t i c s  

• S e t  t h e  t i m e  f r a m e   

• C l i c k  o n  ‘ A u d i e n c e ’

• B r e a k d o w n  b y  
d e m o g r a p h i c ,  o v e r v i e w  
a n d  l o c a t i o n

GOOGLE ANALYTICS 

F I N D I N G  Y O U R  A U D I E N C E



PROACTIVE

RUN SOCIAL LISTENING TO FIND TRENDING TOPICS 
RELEVANT TO YOUR AUDIENCE



URL: https://audiense.com/

Offers 1 free report 

AUDIENSE

F I N D I N G  Y O U R  A U D I E N C E

https://audiense.com/




URL: https://buzzsumo.com/

Paid tool that offers backlink and content 
research 

BUZZSUMO

F I N D I N G  Y O U R  A U D I E N C E



RESEARCH 
TOPICS 



What  
journalists are

writing about

What’s 
relevant  to 

your business

Ideal
campaign

What your  
audience is  
interested in
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Expert Deal Review Survey Locals Instagram Bucket list Research Itinerary Road trip

Nationals Travel Lifestyle

S I L V E R T H O R N

WHAT GETS CAMPAIGN CUT THROUGH  



R E S E A R C H

TOOLS FOR INFORMATION 



BRAINSTORMING 



BLOG POST – BRAINSTORM 
TECHNIQUES

https://connective3.com/blog/how-to-have-better-brainstorms/



CAN YOU 
GENERATE 

MULTIPLE ANGLES?



CAN YOU GO 
LOCAL?



DID WE MAKE IT 
‘EVERGREEN’



NEWSJACKING - REACTIVE



NEWSJACKING - REACTIVE



KEEP IT RELEVANT 



BUILD DETAILED MEDIA LISTS



BUZZSTREAM.



A/B TESTING
Run A/B testing on 
emails



THE FUTURE OF DIGITAL 
PR

IS ABOUT MORE THAN 
MEASURING LINKS



FACTORS TO TRACK

✓ N u m b e r  o f  l i n k s

✓ F o l l o w e d /  n o  f o l l o w e d  l i n k s  ( f o r  f u t u r e  l e a r n i n g s )

✓ T r a f f i c  

✓ S E O  v i s i b i l i t y  

✓ C o n v e r s i o n s /  a s s i s t e d  c o n v e r s i o n s   

✓ S e n t i m e n t   

✓ S h a r e  o f  v o i c e   

✓ S o c i a l  i m p a c t  

R E P O R T I N G  A N D  M O N I T O R I N G



D I G I T A L  P R  

HOW MANY TIMES HAVE YOU BEEN 
PUBLISHED?

- Google search commands
- BuzzSumo (use the ‘monitoring’ tab)
- Google Alerts
- AHREFs
- Linkfluence



D I G I T A L  P R  

NUMBER AND TYPE OF LINK

- Do Follow or No Follow link?
- Is the link authoritive?
- Domain authority of the site the link is from 
- Relevancy 
- Is it from a new referring IP address? 
- Syndicated?
- Is it an affiliate link?
- Is the website the link is on a scraper?



D I G I T A L  P R  

SEARCH VISIBILITY



D I G I T A L  P R  

TRAFFIC INCREASES 

Once a digital PR campaign goes 
live, monitor your site. The 
fluctuation in live ranking positions 
is a positive sign that your digital PR 
efforts are paying off. 

Once you drive traffic to your site, 
you need to ensure the content is 
good and there are no technical 
errors – this is one of the best ways 
to attract traffic that converts. 
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SET UP DATA STUDIO TO HELP THE 
BUSINESS SEE THE IMPACT 

R E P O R T I N G  A N D  M O N I T O R I N G



GREAT CONTENT 
THAT CONVERTS 

AND A 
TECHNICALLY 

SOUND WEBSITE 



D I G I T A L  P R  

THE BOTTOM LINE  

More than 50% of 
all “Near Me” 

searches result in 
an offline 

conversion.

Link building, 
combined with SEO, 

can reduce the 
cost of customer 

acquisition by 87%.

SEO and digital PR 
ROI can reach up 
to 12X marketing 

spend.

88% of customers 
will call or visit a 

store within 24 hours 
of making a search 
on a mobile device.



D I G I T A L  P R  

KEY TAKEAWAYS FOR 
STAKEHOLDERS 

Digital PR is only 
going to get more 
important thanks to 
online growth.

Business owners can 
capitalise on this growth 
by creating campaigns 
that increase visibility; 
driving traffic and 
referrals. 

Try strategic creativity: 
Proactive, Reactive and 
Planned.

You need to start 
measuring the impact 
your campaigns are 
having on the bottom 
line via visibility, traffic 
and conversions. 

This works best when 
supported by good 
content and technical 
SEO.



0113 5312480
hello@connective3.com

THANK YOU
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