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ONLINE AND DIGITAL 

GROWTH IN 2022



L I N K  B U I L D I N G  

ONLINE GROWTH



L I N K  B U I L D I N G  

ONLINE GROWTH INTERNATIONALLY



SO, HOW CAN DIGITAL PR HELP 
BUSINESS OWNERS

CAPITALISE ON THIS RISE?



D I G I T A L

WHAT IS DIGITAL PR
IN 2022?
Building links is like acquiring 
social proof. When Google 
looks at your website, having 
strong, authoritative links 
pointing back to your content 
signals that you are 
trustworthy and informative.



L I N K  B U I L D I N G

WHAT DOES THIS MEAN
FOR YOUR SEARCH VISIBIILITY?

The first ranking page on Google has 
an average of 3.8x more backlinks 

than positions 2-10.



L I N K  B U I L D I N G

WHAT DOES THIS MEAN
FOR YOUR SEARCH VISABIILITY?

Websites with a higher 
Ahrefs/Moz/SEMrush Domain Rating 

correlate with higher rankings on the first 
page of Google. (Backlinko)

https://backlinko.com/search-engine-ranking


L I N K  B U I L D I N G  

WHAT DOES THIS MEAN
FOR YOUR SEARCH VISABIILITY?

59% of SEO professionals believe that 
backlinks will have even more of an impact in 

the next few years.

*2021 State of Link building Report 



WHAT ARE THE POTENTIAL 
CHALLENGES?





SO, HOW DO WE CREATE AMAZING CAMPAIGNS

AND THEN SHOW THEIR EFFECTIVENESS?



£1M+

T H E  R E S U L T S

With a combined content, 

technical SEO, and link building 

strategy, we saw some 

outstanding results. 

thortful’s organic market share 

went from 7% to 43%.

In total, we estimate that more 

than £1.4 million additional non-

brand organic revenue was 

driven in 12 months compared to 

the previous year; achieving an 

ROI of over 1,000%. 

T H E  R E S U L T S
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O U R  E X P E R I E N C E

DRIVING GROWTH AT SCALE: THORTFUL

O P P O R T U N I T I E S

After just under 12 months of working with thortful, we have helped transform them from a challenger brand; they now mix with the 

biggest card retailers in the market. Our next step in this journey is to become the number one card brand in organic search.
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D E B T  M A N A G E M E N T  C A M P A I G N  

DEBT MANAGEMENT AND BRAND NEGATIVES 



D R I V I N G  A W A R E N E S S  

CHANGED THE ORGANIC LANDSCAPE TO CONTROL THE BRAND NARRATIVE

Our SEO focus was to review our ‘brand negative’ keywords and look at how we could push down forums 
and other sites, such as MoneyNerd, to control our own brand narrative. 
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SO, THE QUESTION NOW IS: 

HOW CAN YOU RECREATE THIS?



REACTIVE PLANNED PROACTIVE

STRATEGIC CREATIVITY



STRATEGIC CREATIVITY



BIG, PLANNED CAMPAIGNS



RUN MORE THAN JUST CREATIVES

PROACTIVE



10 QUESTIONS 
THAT WILL BUILD 
YOU BIG LINKS 
ALONGSIDE 
CREATIVE:

1. Do you work with any charities?

2. Are you launching any new products?  

3. Are you on a recruitment drive?  

4. What other marketing plans do you have? 

5. Are you doing any CSR work?

6. Do you have a spokesperson?

7. Are you seeing any consumer trends? 

8. Do you have a list of old campaigns?

9. Do you have a content calendar?

10. Do you have a list of old media placements?



RUN MORE THAN JUST CREATIVES

REACTIVE



REACTIVE PR 

House price index comments: 

• https://www.theguardian.com/business/live/2021/jan/20/uk
-inflation-transport-clothing-computers-stock-markets-
ftse-joe-biden-business-live

• https://www.mirror.co.uk/money/house-prices-reach-
staggeringly-high-23352117

• https://www.insightdiy.co.uk/news/annual-house-price-
growth-reaches-fiveyear-high-in-october/9095.htm

• https://www.idealhome.co.uk/news/nationwide-house-
price-index-251510

• https://www.homebuilding.co.uk/news/house-prices-july-
rise-is-biggest-single-month-increase-in-11-years

S T R A T E G I C  C R E A T I V I T Y

Self-employed mortgage comments: 

• https://www.dailyrecord.co.uk/news/self-employed-people-can-
instantly-22882919

• https://www.globalbankingandfinance.com/expert-tips-on-securing-a-
mortgage-if-youre-self-employed/

• https://londonlovesproperty.com/top-tips-to-secure-a-mortgage-if-
youre-self-employed/

The cost of Bridgerton property reactive data:

• https://thetab.com/uk/2021/01/08/bridgerton-houses-real-life-cost-
netflix-188911

• https://10ztalk.com/2021/01/08/bridgerton-houses-in-real-life-and-how-
much-it-costs-to-move-in-next-door/

• https://www.myimperfectlife.com/news/bridgerton-residences-cost

https://www.theguardian.com/business/live/2021/jan/20/uk-inflation-transport-clothing-computers-stock-markets-ftse-joe-biden-business-live


EXAMPLE RESULTS FROM THE PAST FEW WEEKS:



HOW DO WE MEASURE THIS EFFECTIVELY?



P R  M E A S U R E M E N T   

WHAT NOT TO DO

• We have more tools and analytics than ever before.

• So, we need to report on the actual effect on the 
bottom line – not media impressions or Advertising 
Value Equivalent (AVE).

• The future of Digital PR is about more than just 
measuring links.



D I G I T A L  P R  

HOW MANY TIMES HAVE YOU BEEN PUBLISHED?



D I G I T A L  P R  

NUMBERS AND THE TYPE OF LINKS
- Do you have a Follow or No Follow link?
- Is the link authoritative?
- Relevancy 
- Is it from a new referring IP address? 
- Syndicated?
- Is it an affiliate link?
- Is the website the link is on a scraper?



D I G I T A L  P R  

SEARCH VISIBILITY 



D I G I T A L  P R  

TRAFFIC INCREASES 

Once a Digital PR campaign goes live, 
you should monitor your site. The 
fluctuation in live ranking positions is 
a positive sign that your Digital PR 
efforts are paying off. 

Once you drive traffic to your site, you 
need to ensure the content is good 
and there are no technical errors. This 
is one of the best ways to attract 
traffic that converts. 
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CONVERTS AND A
GREAT CONTENT THAT

TECHNICALLY-SOUND WEBSITE 



D I G I T A L  P R  

THE BOTTOM LINE  

More than 50% of 
all “Near Me” 

searches result in 
an offline 

conversion.

Link building, 
combined with SEO, 
can reduce the cost 

of customer 
acquisition by 87%.

SEO and digital PR 
ROI can reach up to 

12X marketing 
spend.

88% of customers will 
call or visit a store 
within 24 hours of 

making a search on a 
mobile device.



D I G I T A L  P R  

KEY TAKEAWAYS FOR STAKEHOLDERS 

Digital PR is only 
going to get more 
important thanks to 
online growth.

Business owners can 
capitalise on this growth 
by creating campaigns that 
increase visibility; driving 
traffic and referrals. 

Try strategic creativity: 
Proactive, Reactive and 
Planned.

You need to start 
measuring the impact 
your campaigns are 
having on the bottom 
line via visibility, traffic 
and conversions. 

This works best when 
supported by good content 
and technical SEO.
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C O N T A C T  U S  T O D A Y

0113 5312480
hello@connective3.com

TURN YOUR GREAT RESULTS INTO 

https://twitter.com/connective_3
https://www.facebook.com/connective3/
https://www.instagram.com/connective3_agency/
https://www.linkedin.com/company/14868524/admin/

