
Making PR work harder 
to deliver real business 
growth

D A V I D  W H I T E  – C O N T E N T  M A R K E T I N G  D I R E C T O R  



F i r s t l y ,  s ea rch  eng i nes  l o ve  themWhy I started my presentation 
with a sad dog gif



Irrelevant cycling blog God awful mummy blog

4 product 
links

2 product 
links

Links I saw on my first day of work in 2012
T H E  B A C K G R O U N D

I R R E L E V A N T  
C Y C L I N G  B L O G

G O D  A W F U L  
M U M M Y  B L O G



Links I’ve seen in the past month

The issue with link building
A LOAN COMPANY 

TALKING ABOUT HOW TO 
CUT FRUIT

A CARD COMPANY 
TALKING ABOUT 

RECRUITMENT NEWS (IT 
WAS JUST FOR LINKS)

A LIFE INSURANCE 
COMPANY TALKING 

ABOUT GAMING 

T H E  B A C K G R O U N D



The issue with link building



Today I will prove that….

The issue with link building
LINKS INCREASE 

BRAND 
AWARENESS 

LINKS CAN  
CHANGE BRAND 

PERCEPTION 

*as well as SEO visibility 

T H E  B A C K G R O U N D



Today I will prove that….

The issue with link building
LINKS INCREASE 

BRAND 
AWARENESS 

LINKS CAN  
CHANGE BRAND 

PERCEPTION 

T H E  B A C K G R O U N D



Walkthrough: Blacktower
Financial Management  

C A S E  S T U D Y



REACTIVE PLANNED PROACTIVE

Firstly, make sure you run an always on approach
O U R  A P P R O A C H



Then, work our what your 
customers want

C A S E  S T U D Y



What are they in 
market for? 

Where possible, speak to 
your customers

C A S E  S T U D Y



What are their 
passions?

Where possible, speak to 
your paid team

C A S E  S T U D Y



Then create relevant content 
C A S E  S T U D Y



Both offer free versions with limited data 

https://audiense.com/ https://sparktoro.com/

Create a killer media list
by finding out what your customers read

C A S E  S T U D Y



Again, can you talk to your paid 
team to find top performing 
domains?

C A S E  S T U D Y



The issue with link building



See who has not covered the 
competition…

C A S E  S T U D Y



REACTIVE PROACTIVE

PLANNED

Example placements: 

https://money.yahoo.com/best-states-retirement-211142233.html
https://www.foxla.com/news/california-is-one-of-the-worst-places-in-the-u-s-
to-retire
https://abc30.com/society/california-is-3rd-worst-state-in-us-to-retire-study-
says/5818953/

Be proactive, and don’t be 
scared to get TV and radio 
involved 

C A S E  S T U D Y

https://money.yahoo.com/best-states-retirement-211142233.html
https://abc30.com/society/california-is-3rd-worst-state-in-us-to-retire-study-says/5818953/


REACTIVE PROACTIVE

PLANNED

Example placements: 
https://www.cnbc.com/2020/02/26/how-much-millennials-at-every-age-need-
to-have-saved-right-now-to-retire.html
https://www.express.co.uk/finance/personalfinance/1260872/pension-uk-
scheme-contributions-saving-comfortable-retirement-tips
https://www.telegraph.co.uk/money/consumer-affairs/pension-track-much-
need-have-saved-retire-comfortably/

Always keep your ear to the 
ground and be ready to react 

C A S E  S T U D Y

https://www.cnbc.com/2020/02/26/how-much-millennials-at-every-age-need-to-have-saved-right-now-to-retire.html
https://www.express.co.uk/finance/personalfinance/1260872/pension-uk-scheme-contributions-saving-comfortable-retirement-tips
https://www.telegraph.co.uk/money/consumer-affairs/pension-track-much-need-have-saved-retire-comfortably/


86.7k

S O C I A L  
S H A R E S

Results

8.77m

E S T .  
O N L I N E  

C O V E R A G E

180

L I N K S

C A S E  S T U D Y



Share of voice at the start, 
and after 6 months

C A S E  S T U D Y



Today I will prove that….

The issue with link building
LINKS INCREASE 

BRAND 
AWARENESS 

LINKS CAN  
CHANGE BRAND 

PERCEPTION 

T H E  B A C K G R O U N D

*as well as SEO visibility 



Walkthrough: 
Provident Personal 
Credit

C A S E  S T U D Y



REACTIVE PLANNED PROACTIVE

Remember this model
O U R  A P P R O A C H



TALK TO THE 
CLIENT 

LISTEN TO 
THE 

CUSTOMERS

Discover the ‘pain points’
O U R  A P P R O A C H



Social listening can help you 
understand your customers 

O U R  A P P R O A C H



Confidential
@david_white90

There are free social tools 
(but they are not as detailed)





Then create relevant content 
C A S E  S T U D Y



LOCAL MEDIA + LOCAL COUNCILLORS 
= 

LINKS THAT DRIVE TRUST  

Find local trusted influencers and target 
them to share the message for you 

C A S E  S T U D Y



Find local trusted influencers and 
target them to share the message for you 

C A S E  S T U D Y



Be proactive and newsjack
Publication’s social channels 

C A S E  S T U D Y



React and look for ongoing opps

C A S E  S T U D Y



1st

P O S I T I O N

Results

1
D A D I  

A W A R D
For doorstep loans

180

L I N K S

C A S E  S T U D Y



100%

P O S I T I V E  
P R E S S

Results
C A S E  S T U D Y



Turn your great results into 

extraordinary performance.

T H A N K  Y O U

0113 5312480
david@connective3.com

https://twitter.com/connective_3
https://www.facebook.com/connective3/
https://www.instagram.com/connective3_agency/
https://www.linkedin.com/company/14868524/admin/

